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- зміни в макросередовищі, зокрема, економічна ситуація в країні, рівень 

науково-технічного прогресу, зміна форми власності; 

- зміни обставин у покупця, зокрема, зміни його фінансового стану, 

зміни в ціні даного товару, виникнення необхідності іншої покупки, зміни 

настрою покупця; 

- атмосфера в магазині, дії інших покупців, які можуть і стимулювати акт 

купівлі, і протидіяти його здійсненню 

- інші фактори 

Підприємство в своїй діяльності має обов’язково враховувати і моделі 

поведінки споживачів, і зазначені вище фактори, і модель взаємодії 

маркетингових стимулів та зворотної реакції покупців.  
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In today's globalization, it is impossible to imagine the development of the world 

economy without the development of science and technology. This is because the 

growth of science and technology will accelerate the economic growth of scientific 

production and services. A new direction of growth has begun to take shape through 

the joint use of knowledge and innovation as important economic resources of world 

economic production. The term innovation can be interpreted as the transformation of 

fantastic new products and technologies into a real process as a result of the application 

of scientific and technical achievements in practice. Innovation is divided into general 

(global) and partial (local) innovations, depending on the content or internal structure, 

technical, economic organizational, managerial, life cycle, the legitimacy of the 

orientation process, regional dimensions. 

In the modern world, the innovative component of the development of 

enterprises is the main source of growth. World practice shows that the sustainable 

development of production and maintaining its competitiveness in the long term 

depends on innovation [2, p. 73]. 

The main condition for innovative development is the use of existing potential 

and ensuring its growth in those areas that can provide real socio-economic returns. 

The methodology of strategic management is a modern tool for managing an 

organization in the face of increasing changes in the external environment. 

An organization's strategy is a master plan of action that prioritizes strategic 

objectives, allocates resources and sequences in achieving goals over an extended 

period of time. 
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The choice of an innovative strategy depends on the state of innovative 

development. The strategic approach is the basis of innovation management. 

There are main types of innovative strategies: 

- offensive – characteristic of enterprises that base their activities on the 

principles of entrepreneurial competition. It is characteristic of small innovative firms; 

- defensive – aimed at maintaining the competitive position of the enterprise 

in existing markets. The main function of such a strategy is to activate the cost-benefit 

ratio in the innovation process; 

- imitation – used by enterprises with strong market and technological 

positions. It is used by enterprises that are not pioneers in the release of certain 

innovations to the markets. 

Despite the variety of innovative strategies used by enterprises, the behavior of 

enterprises is predetermined by the scale of the market with which it is inextricably 

linked and which it focuses on, as well as the attitude of the enterprise to the market 

[3, p. 12]. 

The main directions of innovative development of the organization in the modern 

economy include: 

- complex mechanization and automation; 

- chemicalization; 

- electrification; 

- electronization of production; 

- introduction of new materials; 

- development of new technologies [1, p.39]. 

At present, the first task of enterprises in the production of finished products is 

the efficient use of labor resources, material and technical and financial resources, the 

predominance of prices over profits, increasing the profitability of production. In this 

regard, given the fact that current property operates in different forms and the 

conditions of a market economy, then it is necessary to take into account the existence 

of a competitive environment in this market. In order to achieve the competitiveness 

of the finished product, the company strives to improve its quality. He is not seriously 

interested in reducing the costs in this process. The reason is that a certain part of these 

costs falls on suppliers of raw materials, which reduces the interest of the enterprise in 

the innovation process. It can be concluded that any enterprise that exports products 

should pay attention to innovation in its activities, and a lot of work is being done in 

this direction in our country. This means that the participation of an enterprise that 

intends to develop its future in innovation, in turn, will increase the quality and 

competitiveness of the product. Therefore, it is expedient to create a mechanism for the 

participation of producers of raw materials in industrial innovation, to include this issue 

in the production plan, as well as in the research plan, ie in the scientific support of 

innovation. 

In order to enter the world markets, you must first have an innovative product 

and be competitive. The current weakness of the national innovation system in the 

country is due not only to insufficient funding from the budget, but also to a decrease 

in the solvency of the business sector to scientific and technical products, a lack of 
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scientific personnel. In our opinion, the adaptation of Ukraine to the new system of 

innovation management is reflected, first of all, in the transformation of the 

entrepreneurial sector to innovative activity, ie the transition from an industrialized 

economy to a model of innovative economy. 

Innovative development is taking place, but at a slow pace. special importance 

of innovative development is provided by indicators of financing, both from the state 

and from alternative sources (enterprises and organizations). The need for global 

competitiveness, the commercialization of innovations, and the need to obtain and 

maximize profits in the shortest possible time contribute to the growth of funding. 

A significant proportion of integrated structures include manufacturers of 

innovative products related to exchange relations. In such cases, the integration of the 

innovation process within the limits of production costs, as well as eliminates the 

economic risks arising from the introduction of innovations at each stage allows to 

accelerate the integration of the economy into the world community. 

Today it is necessary to prioritize innovative financing, to identify industries and 

areas of activity in which innovative developments will become advanced at the level 

of enterprises in which it operates. 

Innovations require not only significant investments, but also effective 

management in order to obtain a positive result from their application. 
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З переходом України до ринкової економіки характерним є поширення та 

розвиток малого підприємництва. Малий бізнес є галуззю підприємництва, що 

найкраще пристосовується до зовнішніх змін, яка забезпечує податками бюджет 

та насичує ринки диференційованими товарами та послугами; сприяє розвитку 

конкуренції; запобігає поширенню монополій; створює нові робочі місця, чим 


